FPROMOTIONAL CAMPAIGN SURVEY REPORT

Prepared by
Georrge . {archar

Uenter for llrkan Studies
Yourgstown Skate Iniversi by

Blerwesmtresr 1728/



Introduction

In the Fall £y f 15537 #2972 fivst time YS5U students were
roittacted by phone im o oan attempt to determine the effertiveness of
a  =iener nromotional campalon. The campaiogrn included television.
radinc drd hewspaper adverticements designerd to promote Y5U  as a3
tarality imstitution of hhroher education. The survey included
neneral nueskhtions concerning when asnd why respondente  decided o
atbernd v 4GL) 1 addition toe amore specific guestions cancerning the
adevertissemnmnts fcsee attached misstironaire),

Hesults

Lihen ssked asbour the most omportant reason they attended YL,
thes maijori by (A4 of students gawe A response related to the
Untversity s lacation. Approwimately 14 percent cited a reason
related to qualite while aboutl Y percent mentinoned a cost related
tactor (=me Table 1) .

Hespondents  wer e then  asled 1t any other factor 1nfluenced
therr derisian., Nuality was « secandarv factor for appraoaximatelw
17 percant, Inmcation far 19 percent. 2and cost for 12 percent of
Lbhe respondents (see Tahle 293,

Wone of the respoadents specifically mentioned ary  of the
arfver bisrments ans a result of the apen ended guestions concerning
vihiy thew chose (54,

Sknddent characteriastics surh as ane, sex. and school appeared
ko have little r=tati1onship with veasans for deciding to attend
vSH. Localinn  was eamne isten) iy the dominant factor regardless of

Ae N S3. U arademio discimltne. It did SppPears however , that



comprar e to Literny carmbes frar Ls, 2 areater proportion of older
shritfents. o twe | 1 35 students (NN encineering and fine Al
per formrnn Ar (e considered  nualilv to  be the maost i1mportant
factar.

lhe Fiming nf the rdecision to atteng Y5J varied considerably.
Nearly 10O percent of the respondents had made thelr decision prior
tn the wear 15863 appyroimately 20 peocent deciderd sometime  In

15843 the majority (674) did not decide until 1587, Three major

decisign btimess were ey iident 1n the responces: September 1984,
January 1547, amd S lng S Summer 1987, It 1s important to note
that over half (53%W) nf thoss interviewsd had made up their minds

to attend  ¥SU hefors the pramotional campaign was initiated (see
Table 3.

Althouagh =ftrong natberns by age. SEX and =school wer e
gerer ally not evident, 1t did appear that females decided earlier
than males, that a2 areater propomrti;ms of older studenrnts made a

late decision,  and  thab  enaineer 1ng students tended to make up

thetr mind early while Fhoge 10 @Grks anad Sciences decided later.

The nerconbags of stiudents ha Har Seen or heard the
arlvertisements ranaged ftrom  approrimately 14 percent  for the
televisiaon coamaer 21als to apmroximately d4 percent  for  newspaper

ads (aee [able o). fierbween one—-fi1tth and one—guarter of those who
frad  seen oy hieard the ads (3 Lo 9 percent of total respondents)
stated Lthrrt bthe oads had an influencs on their decision  to attend
¥l Aap ) el to Fhie totat o f 2léy first time students., these

percentaces praduce sstimakes of 44 shudents who  were int luenced



by televicion commercials, 129 who were influenced by radio spots.
and 194 who were 101 busncerl by newspaper ads (see Table 5).

Far. tndivirals hardt  actoually made their decision prior to
the commencement of the promotional campaign., however . Lonsidering
onlyv those who made their derision 1 Maw ot 1287 or later,
betwewen 7 amd 14 pevrcont ol thwose who saw aov heard the ads (1 to 4
percent of total respondents) were 1nfluenced by the campaign.
itiese per centtages sugagest that the decisions of 35, 34, and 71
studenks respectively e e influenced by ktelevision., radios and
newspaper ans (see Table &),

iy two rvespondenls staterd that they would not have attended
vyGl if they had not sieen or hteard an advertisement (see Table 7).
Ihis translates inko an  approximate total o f 14 F+irst time
sludents who woultd nat have attended Y50 in the absence of the
promoftional campaian.

The  tikelihood of a studen! =sesing or hearing an ad or being
1t lusnereld by 1E apoear ed En have 1little to do with student
—har acter istic= auch as ane. arv, awl achnol. The nnly exception
was that a sub=stantiallsy hhiaher percentane of students aged 21 or
ryver (471 =aw the pewepapsr ads romparved with those vounger than
2 (G

Conclusions

A definite decising abiout the effectivensss or success of the
recent promotional campaign 1% hevond the scope of this limited
regearch el for b, This 1a trus faor several reasons. First, these

S ovey resulbts mast be viewed within an apprepriate context:  what



was  ernerted ! The vcampatgnd what should have heen expected

aiven the parameters of the campalagnd Second. other meEasures of

ot fecticvensss fmreabyt Bre o= dey e (e . increass tn calls
veigeat vy regrstersbron matevrrals). Third. other related
plestions o Emaln yrnanauerod fis Bxamale. what impact did the
campatipn hhave on Yveboran” students {tretention), on potential
studenks mok vet =i 3l lescd s £ 73 Tarulty and staff

tattitude,maraled?

bespite lhese limitations. it 1s possible to draw some
aeitee 1l coanclusions and point out some lmportant issues which are
pertinent o decisions concerning future promotional efforts.

“ Ihver half of the vrespondents had made their decision
tn attend ySU bhefrnre the promntional  campaign commenced.
This fact Thas bl important implications, First, 1t is5
Lively that the promotinnal caapaign has had some impact on
ear 1y ddecrsion malers which thiis survey could not measure
heraugse these tndrvidouals ot o mot have vet enrolled.
Seee ot i wolild anppoar that the potential impact of the

rampatnn conld have been inmreased tf it would have begun
ear iy 1# the three major deciston btimes evidenced 1n this
STV (Septaember of Ehe  previodns  sear. Jamnuary of the
el lment vear o and Sorang/Summer of the enrollment vear)

Are confirmed. futuere promotional campaigns could he tallored
w1 by these times iy omindg.

# [t 1= clear that mony peaple attend Y5U because of its
locabian, What i leass oleear 1s how to utlize this fact in
any Pty e A v £ 1o TampAaldn. Emphastizing Y5’ e
cortvenient Irmcatiaon mav encourage the matriculation aof local
students buk 1 | canid alsn contvibhute to a "strictly
commuater” imarys . Pev-haps the li=ct approach wauld be to
mentinn location a3 simply one positive tactor among many.

#* 4 ocubstantialle g easter number of students  Saw the

IVERE Y RIS Ao A Iheard the radio snpats than Saw the
teelevisinn ads., Thhis= may be tleirs Lo a number of reasons
incbourdting reltative inkensr by and Fiming of the wvarilous
s forts. fiz1ed= forom the nuembrea- ~hn wers exposed to the
Sar 1ous ards . Etrvere ARpe.arerd to be l1ttle difference in

affec tivennss amorry Lthe media utrlized.
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TRBLE 1

Most Important Reason For Selecting YSU
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TABLE 2

Other Reason For Selecting YSU

e R F\_] —
Location Helated 45
Lriality Belated 1
lost Helated 37
Migeel lanesnus 28
148y 1ng

17.

12.

1.

345,

Adjusted %

23.46

19.4

304




TABLE 3
When Decision To Attend YSU Was

i

Fvtor ta | 78Bs ol
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* Pty Figur 2s are cubwsesie of vearly franress
1247 monthly tigures do nor add urn bto vearly
timire becau=e a number of resonndents did not
specaf, which month they made thelr decision.
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[HRLE 5

Mumber And Percentage 0OF

Respundents
Who ke e

[nf lusnced By Ads
D ";*6;-;;H%;—ﬁh5' % Gf_}étal ) Estimateé:
N Gaw O Heard s Respondents Total
ielevision 3 21.4 3.0 &t
Fadia 18 2.y &L 129
Mewspaper 27 40 ?.0 153
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students.
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YOUNGSTOWN STATE UNIVERSITY ALUMNI
ANNUAI, FUND RAISING SURVEY

Personal Data

1. Tegal name: Last (Maiden) First Middle

2. Home address: Street City State Zip

3. Telephcone No.: { )

4. Which is your preferred title?
1. Mr. 4. Ms.
2, Mrs. 5. Dr.
3. Miss 6. None

7. Other

5. Date of birth:

6. Year of graduation:

7. Marital status:
1. Single 4, Divorced
2. Married 5. Widowed
3. Separated

Business Information, If Applicable
(If retired, enter your former company/position)

8. Name of Employer:
Address:

9. Which is your preferred mailing address:

Home Business
10. Title/Occupation
11. Does your employer have a matching gift program?

1. Yes 2. No 9. Don't know



12. Do you own your own business?
1, Yeg---> Name of business
2., No
Education Information
13. Please list yocur undergraduate major at YSU (degrees, vyear,
majors) .
14. Please list your graduate studies (degree, year, college).
Family Information
15. Spouse's name:
Last First Middle
16. Spouse's undergraduate and graduate studies (degrees, year,
majors, college}.
17. 1Is your spouse employed?
1. Yes---> Name of employer:
2. No
18. Does your spouse's employer have a matching gift program?

1. Yes 2. No 9, Don't know



19.

2.
3.

5.
6.
7.

20.

21.

22,

23.

24,

List names of all your children and provide information
requested.

College

Married/ (If Presently

Name Single Age Sex applicable) Enrolled
M S FM Yes No

M S F M Yes No

M S FM Yes No

M S FM Yes HNo

M S FM Yes No

M S FM Yes No

M S FM L Yes No

Have you received honors or awards (civic, professional,

etc.)?

1. Yes---> (Specify}
2. No

Do you or does your spouse serve on the board of any business
or community organization?

1. Yes---> (Specify)
2, No

Are there any foundations with which you have some connec-
tion that might be able and willing to help YSU?

1. Yes—-—-> (Specify)
2. No

Which faculty members at YSU influenced youn most?

= L B

As a student, to what degree @&id you feel a part of the
college community?

1. Great degree
2. Some degree
3. Not at all



25.

26.

27.

28.

29.

30.

=

In your opinion, to what extent did your experience at YSU
have a lasting impression on you?

1. Great extent
2. Some extent
3. Not at all

When you attended YSU, which two of the following seemed to
be the most effective influences in promoting a feeling of
commnity on campus?

Academic work

Classroom contacts

Faculty or administraticon ceontacts
Student organizations

Student activities

Sports events

Other (specify)

Don't know

O o~ Y s N
« 2 s 4 4 o w oo

In your opinion, what level of preparation did you receive
within your major field of study?

1. Very strong
2., 8trong

3. Moderate

4. Weak

5.

Very weak

In which of the following areas do you now wish that you had
received stronger preparation? {circle all that apply)
Communication skills

Computer skills

The sciences

Mathematics

Philosophy

Political science

Economics

Social sciences

Business and financial management

Other (specify)

O Woo AU W N

*

Which of the following campus resources were helpful in
determining your career choice (circle all that apply)?

. Department chairperson

Faculty in your major

Academic dean

Counseling and placement staff

Other professionals among family and friends

Alumni in your field

Other (specify)

=] TN b b
a L] - L] "

Did you receive the quality education at YSU that you
expected to receive?

1. Yes 2. No



31.

32.

33.

34.

35.

3e6.

Which of the following best describes your impression of
today?

. Very favorable
Favorable

No impression

. Unfavorable

Very unfavorable

8 L b =
. P

Within the past five years, have you visited the campus?
1. Yes 2. No

Would you describe yourself as an active alumnus?

1. Yes

2. No---> What do you consider to be the single most
important reason?

L3

Feel other causes more worthy of money
Feel other causes more worthy of time
Lack of interest in YSU

Not made aware of the various functions
Never asked to participate

Live too far away

. Other (specify)

*

=1 G U s 0B

¥YSU

In general, what kind of job do you believe ¥SU does in

keeping the alumni informed of what happens on campus?

1. A very good job

2. A reasonably good job
3. A poor job

9, Don't know

In your opinion, what 1is +the best source of information

about YSU?

YSU Today
Annual Fund breochure

Personal inveolvement with the University
Public press

Word of mouth from other alumni

Other (specify)

+

W N ok W=
a L]

Don't know
How much of the YSU Today do you usually read?

All

Most
Some
None

ATl N
L] L ] »



37.

38.

39.

40.

41.

How frequently do you support the University through the

Annual Fund?

1. Each year

2. Nearly each year

3. Occasgionally

4, Seldom

5. Never

If shown a convincing case, would you consider giving YSU

one-time financial support beyond the scope of annual fund

giving?

1. Yes

2. No

9. Don't know

Which of the following aspects of ¥Y5U would you most like to

see strengthened?

1. High academic standards

2. Liberal arts tradition

3. Business or professional programs

4, Community service

5. Other (specify)

9. Don't know

In your view, compared with other colleges and universi-

ties, ¥SU's financial position is probably:

1. Very sound

2. Reasonably sound

3. Somewhat unsound

4, Very unsound

3. Don't know

If YSU were to allocate additional funds for improvement,

which two of the following improvements do you find most

desirable?

1. Expansion of the curriculum

2. More competitive faculty salaries

3. Renovation/expansion of student housing

4. Increased faculty size

5. More library support

6. More scholarships

7. Better parking facilities

8. New support services (e.g., computors, instructional
aids)

9. Lectures

10. Refresher courses

11. Upgraded classroom and instructional facilities

12. 1Increased student services

13. Expanded athletic opportunities
14. More community service

15. Other (specify)
99. Don't know




42.

43.

44,

45,

46.

47.

48.

Would you recommend YS5U to your own son, daughter,
relative, or friend?

1. Yes 2. No

How do you feel about being a YSU alumnus/a?

1. Extremely proud
2. Proud

3. Ambkivalent

4. Regretful

Have you heard or read good things about ¥YSU and its people?

1. Yes——-> Through which of the fcllowing means {(circle all
2. No that apply}?

Public press
Television
Radio
Conversations with friends, students
Have not heard or read good things

. Other (specify}

Sy U L B
. s

In your opinion, is the quality of a ¥YSU education today?

Excellent
. Good
Fair
Poor

B Lo DN

How did you finance your education at ¥SU (circle all that
apply}?

Scholarships
Federal or state grants
Student loans

On-campus employment
Off-campus employment
Parents

Savings

Other {specify)

OO0 - Y ke LD B 2

Which of the following represents vyour annual househeld
income?

1. Under $25,000
2. $25,000-$50,000
3. $%50,000-%$75,000
4, Over $75,000

Additional comments:




